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sample of 100 companies, evenly divided between those implementing TBL reporting and those not, 

the research employs both descriptive and inferential statistical methods to analyse the data. Social 

responsibility and community relations were measured using standardized scales, while stakeholder 

perceptions were assessed through a tailored survey. Independent samples t-tests revealed significant 

differences in social responsibility and community relations scores between TBL reporting and non-TBL 

reporting companies, with TBL reporting associated with higher scores in both areas. Multiple regres­

sion analysis demonstrated that stakeholder perceptions significantly influence the effectiveness of 

TBL reporting, with more favourable perceptions linked to better outcomes. These findings support 

the hypothesis that TBL reporting positively impacts social responsibility and community relations and 

highlight the importance of stakeholder perceptions in evaluating TBL effectiveness. The study con­

tributes to the understanding of TBL reporting’s benefits and provides practical insights for companies 

aiming to enhance their social and community engagement through comprehensive sustainability 
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This study investigates the impact of Triple Bottom Line (TBL) reporting on social responsibility 

and community relations in developing countries and examines the role of stakeholder perceptions 

in enhancing the effectiveness of TBL reporting in India and Nigeria. Utilizing a robust sample 

of 100 companies, evenly divided between those implementing TBL reporting and those not, the 

research employs both descriptive and inferential statistical methods to analyse the data. Social 

responsibility and community relations were measured using standardized scales, while stakeholder 

perceptions were assessed through a tailored survey. Independent samples t-tests revealed signif

icant differences in social responsibility and community relations scores between TBL reporting 

and non-TBL reporting companies, with TBL reporting associated with higher scores in both areas. 

Multiple regression analysis demonstrated that stakeholder perceptions significantly influence the 

effectiveness of TBL reporting, with more favourable perceptions linked to better outcomes. These 

findings support the hypothesis that TBL reporting positively impacts social responsibility and 

community relations and highlight the importance of stakeholder perceptions in evaluating TBL 

effectiveness. The study contributes to the understanding of TBL reporting’s benefits and provides 

practical insights for companies aiming to enhance their social and community engagement through 

comprehensive sustainability practices. Keywords Triple Bottom Line (TBL) Reporting; Social 

Responsibility; Community Relations; Stakeholder Perceptions; Sustainability Reporting Citation
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